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PPresident's
Message

by Gary Cherry, Cherry Investments

Each year brings new challenges
to us individually in our personal
and professional lives.  So too with

an organization such as the Florida Apart-
ment Association, as we build upon our
past efforts and prepare for future chal-
lenges.  In this issue, I want to highlight
three areas of association activity.

Member Services.  The NAA/FAA
Florida apartment lease contract is now
available to member properties.  The
Florida apartment lease contract is being
distributed by Blue Moon Software and is
designed to let you fill out all the necessary
forms by computer and print the com-
pleted forms on your printer using blank
paper.  The software contains self-check-
ing features for mathematical error, dates,
and such, is compatible with other prop-
erty management systems (Rent Roll,
AMSI), and can be utilized in multi-prop-
erty environments.  Similar lease programs
have been highly successful in other states,
particularly Texas, and the NAA/FAA
lease program will benefit our local, state,
and national associations.  An information
flyer and order form can be found in this
issue of IMPACT magazine.

Education Conference.  The FAA 2001
Education Conference and Trade Show
will be held August 23, 24, and 25, 2001 at
the internationally acclaimed Boca Raton
Resort & Club in Boca Raton, Florida.  The
Resort & Club has a splended new exhibi-
tion hall with ample room for all our
vendors and seminars.

The Club features an 18-hole golf course,
30 clay tennis courts, 6 restaurants, 5cock-
tail lounges, shops, a private beach, and
marina facilities.  Rooms will be available
to members at the convention rate in the
original Cloister, the Tower, the Beach
Club, and the Golf Villas.  For those who
want to explore nearby, Boca Raton offers
ample shopping and dining - there are
forty-five restaurants within five miles of
the Club.

For those who would like to bring the
family, there is not only the beach, but
special children's programs run by the

hotel.  The National Cartoon Museum is
adjacent to the hotel.  Join us for a premier
state apartment association meeting at this
premier Florida resort.

Legislation.  On the legislative front, April
3 and 4, 2001, we will meet in Tallahassee for
our annual Legislative Days.  We will meet
with our state legislature to promote our
industry and its issues.  This year we have
filed a bill, sponsored by Sen. Saunders and
Rep. Mike Haridopolos, seeking changes to
landlord/tenant law: 1) increasing from 15
to 30 days the time to return a security
deposit or give notice of intent to impose a
claim on the deposit; 2) clarified that a land-
lord is not required to comply with section
715.104 of the abandoned property proce-
dures if the lease used contains specified
language, and increasing from $250 to $500
the value of property that may be kept, sold
or destroyed if not reclaimed under section
715.04 of the Florida Statutes.  Also, we have
opened a dialogue with the Florida Associa-
tion of Realtors on the issue of referral fees
for residents and salaried employees of
apartment communities.  This issue is very
sensitive within the real estate community,
and so we are quite uncertain as to its final
resolution.

Other issues which are under consider-
ation for future years include: the nature
and extent of statewide regulation of the
multi-family industry and the extent to
which licensed contractors must be used in
maintenance and repair work.  A task force
headed by Nan Cavarretta of Park Central
Properties in Orlando will examine the rela-
tionship of our industry to the Department
of Business and Professional Regulation
and make recommendations for next year.
Cynthia Lucas of Vestcor Properties in Jack-
sonville is chairing the task force looking
into contractor/maintenance personnel is-
sues.

It is my hope that this year is a good and
successful one for each of you personally
and for your business, as well as our local
and state associations.  I look forward to
meeting with you during this coming year.
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EIGHTH

ANNUAL

FAA
LEGISLATIVE

CONFERENCE

April 3-4, 2001
Governors Inn

209 S. Adams Street
Tallahassee, FL 32301

Schedule of Events

Tuesday, April 3
3-5 pm Issues Briefing – Governors Inn

6-8 pm Reception with Legislators – The Governors Club

Wednesday, April 4

9 am-4 pm Legislative Office Visits

Governor's Inn
800-342-7717 or 850-681-6855

$129 Single/Double Occupancy/Standard Room
$139 Single/Double Occupancy/Double Queen Room

$149 Single/Double Occupancy/Loft Suites
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What is Your Success Momentum?
by Mr. Per, iztek

Let’s go back to high school for a minute. Not for the
fashions, heartache, or hair styles (ouch, what was I
thinking?), but for the physics. You might remember

from your high school physics class that the equation to find
the momentum of an object is to multiply the mass of an object
by the velocity of the object. When you multiply the mass and
the velocity, the resulting number is the object’s momentum.
For example, if an object’s mass is 4, and its velocity is 4 as
well, the object’s momentum is 16.

You can use the momentum equation to determine your
“success momentum” as well. Your “success momentum” is
your likelihood of success. The greater your momentum
number, the more likely you are to achieve success.

Your mass is the quality of actions you take. Please note: It
is not the quantity of actions, it is the quality of actions. Velocity
is the speed at which you take your actions. Your “success
momentum” is equal to the number of your quality actions
times your speed in taking these actions. When you increase
either your actions or your speed, you increase your “success
momentum.”

The equation looks like this: Your likelihood of success =
the quality of your actions times your speed in making this
action.

Let’s say the quality of my actions is a 12 because I make
outstanding choices. However, I am slow in taking these
actions, so my speed is only 2. My success momentum, or
likelihood of success, is therefore 24. Now, if your quality of
actions is only a 6 and your speed is a 6 as well, your
momentum is “36.” Even with actions of less quality, your
likelihood of success is greater because you balanced your
actions and speed. It is more effective to increase each num-
ber a little bit than it is to increase only one number a lot.

I can take outstanding actions, but if it takes me forever to
get around to doing it, someone with poorer quality actions
might achieve greater success because his or her speed is
greater than mine.

Your likelihood of success is a function of both your actions
and speed. This is why some people seem to get so much done
so fast. They maximize both their actions and speed.

Reading Discover magazine (September 2000), I learned an
interesting idea. Scientists have a function called “The law of
inverse squares.” This exponential function states that when
you increase one number by a factor of 2, you reduce the other
number by a factor of 4. For example, since the planet Uranus
is twice as distant from the sun as Saturn, it receives four
times less solar energy. When you double the distance, you
quadruple the energy loss. This exponential function also
works in reverse. Because Saturn is twice as close to the sun
as Uranus, Saturn receives four times the solar energy from
the sun. Exponential functions also work with an object’s
volume and mass. When the object’s volume doubles, its

mass quadruples. Another example of an exponential func-
tion is that a vehicle which is able to stop from 30 mph in 30
feet will take over 120 feet to stop from 60 mph. When you
double the speed of the vehicle you quadruple the distance it
takes to stop.

Going back to your success momentum... Let’s say your
quality of actions is a 4, and your speed is a 4 as well. After
multiplying them together, your success momentum is 16. If
you were to double your action and speed to 8, your success
momentum would be 64. When you double your action and
speed you quadruple your momentum, that is, your likeli-
hood of success.

Exponential functions are a law of physics that work re-
gardless of the name of the planet, size of the object, or the
make of car. Your success momentum is independent of your
upbringing, appearance, situation, luck, nationality, and even
your past successes.

Everyday, the quality of your actions and the speed at
which you take them are determined by you.

Today, change your likelihood of success by improving
both the quality of your actions and your speed.
To receive iztek’s weekly email, send an email to m4@iztek.com.
iztek provides keynote speaking and corporate training programs
that are original, relevant and inspiring. iztek’s presenter, Mr. Per,
has been called “an ordinary guy with an extraordinary message.”
He can be reached at www.iztek.com or 407-210-3666.

Everyday, the quality of your actions
and the speed at which you take them
are determined by you.

Today, change your likelihood of
success by improving both the quality of
your actions and your speed.



Volume 16 • Number 1 •  5

A
Market
Report

According to a report by Howard
Kramer of Marcus & Millichap’s Tampa
office that appeared in the Tampa Bay
Business Journal, “the Bay Area apartment
market is not as soft as anticipated. Va-
cancies have returned to pre-1996 levels
and have leveled off. Average rents have
climbed to $883, $614, and $540 for class
A, B, and C, respectively.”

The Hillsborough County market is
particularly robust, with rents now ex-
ceeding $860 and vacancies below 3%.
Sales volume of apartment properties in
Tampa reached beyond $360 million in
2000, more than 20% percent above 1999
sales volume.

Kramer predicts that:
*Construction starts will continue to

drop by as much as 10% in 2001 as comple-
tions peak.

*Average two-bedroom rents will ex-
ceed $650  by the end of 2001.

*Sales prices, which dipped slightly in
the second half of $2000, should continue
to average more than $40,000 per unit in
the short term.

In the Orlando area, “Apartment de-
velopment is cooling fast,” according to a
report by Jack Snyder in the Orlando Sen-

tinel. In the fourth quarter of 2000, apart-
ment starts plunged nearly 46% from
fourth quarter 1999. According to data
compiled by Charles Wayne Consulting
of Maitland, work began on 1679 units
during the quarter, compared to 3100
units in FQ 1999. Permit activity also de-
creased 11% in 2000. The slowdown is
attributed to caution by developers and
the high cost and limited supply of prime
locations.

On the bright side, a robust 7-7500 units
should rent this year, according to presi-
dent Jim Lewis of Charles Wayne Con-
sulting, which is “anything but weak.
Still, that is less than the record of more
than 9000 new units rented in 2000."

Jacksonville
Former state representative Mike

Langton, now a developer along with
partner Christopher Browne, announced
plans to convert an 80 year-old office
building, the Greenleaf Annex at 113 W.
Adams Street, into 12 loft apartments and
first-floor retail. The apartments will range
in size from 750-1000 sq. ft. and rent for
$688-1027. The building is being bought
for $500,000 and Langton estimates con-
struction costs at $1 million, funded in
part by a $300,000 low-interest loan from
the Downtown Development Authority.

Several other apartment projects are
being developed in downtown Jackson-
ville: the 200-unit Berkman Plaza on the
riverfront; the 247-unit Villas at St. Johns,
also on the riverfront; and a mixed-use,
high-rise office, retail, and residential
project on the South Bank by Hallmark
Partners.

Charleston Place LP has bought 15
acres in Holly Hill (near Daytona Beach)
on which to build a 217-unit apartment
community. Charleston Place is affiliated
with Gatehouse Group, a Boston-based
developer of affordable multifamily hous-
ing, including The Club at Sugar Mill in
Port Orange.

Central Florida
The 228-unit Village Lakes Apts. in

Sanford was sold by Manufacturer’s Life
Insurance Co. to Reliance Housing Foun-
dation, for $9.45 million, or $41,447 per
unit. Robert Miller of CB Richard Ellis
acted as exclusive investment represen-
tative to the seller. Village Lakes was built
in 1987.

Miller and CB Richard Ellis also repre-
sented Phoenix-based SSR Realty Advi-
sors in the sale of the 368-unit Willa
Springs Apts. in Winter Springs to Con
Am for $21.9 million, or $59,511 per unit.
Willa Springs was built in 1987, with the
second phase completed in 1999.

In addition, Miller represented Metro-
politan Life Insurance Co. in the sale of
the 502-unit Lakepointe Apts. in
Altamonte Springs to LPA Florida, LLC
for an undisclosed amount. Lake Pointe
also dates from 1987.

Essex Builders Group in Winter Park
has completed construction of Toscana
Apts., a 236-unit, $14 million community
in MetroWest. Rents range from $735-
1435 for luxury apartments ranging in
size from 725-1475 sq. ft. Shannon Strobel
Weaver is the joint-venture developer of
the project.

Essex also completed construction of
the second phase of The Greens at

Eaglewood Apts. on John Young Pkwy.
and Oak Ridge Rd. The 472-unit commu-
nity cost $22 million to build. Archon
Group, LP is developing Eaglewood.

Finally, Essex will begin construction
on two large communities in Sanford and
Ocala. In the second quarter, work will
begin on the 736-unit Seminole Trace
Apts., near the Seminole Towne Center
Mall in Sanford. Construction on the first
phase will begin in May, with 374 units to
be built at a cost of approximately $25
million. Rents at the luxury community
will range from the $700s to $1800 per
month. Golden Florida Mgmt. of
Longwood is the developer.

In Ocala, Essex will build a 625-unit
community on 40 acres on the west side of
SE 18th Ave. Construction is slated to start
in the third quarter, with costs expected at
$15 million for each of the two phases.
Rents will range from $625 to $1400. The
developers are Golden Florida Mgmt.,
Boyd Development, and Essex CEO Ed-
ward Storey.  Roger Kennedy Construc-
tion of Altamonte Springs completed con-
struction of the 12 million, 248-unit Spring
Harbor Apts. in Mt. Dora. Spring Harbor,
Ltd. developed the project.

Construction began in January on the
first Phase of the $65 million, 743-unit

contined on next page

Apartment Moves



6 • IMPACT

Park Avenue Apts. in the MetroWest
section of west Orlando, developed by
Epoch Properties, Inc. of Winter Park.

R.J. Twitty & Co. has arranged $24
million in apartment financing for the
310-unit Bentley Park Apts. at Timucuan
in Lake Mary.

Bay Area
The Arbors at Carrollwood opened in

December. The community, developed
by ZOM, Inc., contains two-bedroom,
three-bedroom, and four-bedroom,
single-family homes, 478 apartment units,
a post office, and a clubhouse. Apartment
units began renting in February, with
rents starting at $710 a month.

In November, the 144-unit Williams
Landing opened in Hillsborough County,
at the intersection of I-75 and Martin
Luther King, Jr. Blvd. The development is
an outgrowth of the county’s plan to pro-
vide senior independent apartments on
an affordable basis, and is the product of
a partnership between the county, a pri-
vate developer, federal and state tax in-
centive programs, and several lending
institutions.

Units in Williams Landing are avail-
able only to households within a desig-
nated income range, without rent subsi-
dies. Instead, financing packages and tax
incentives are provided to the developer
to keep costs down. Rental rates are re-
stricted for 50 years and based on the
median income in Hillsborough County.

The Grand Reserve at Park Place, a
390-unit luxury community in Clearwater
developed by Del American, Inc. and
LeCesse Development Corp., was sold
to MIG Realty Advisors for more than
$97,000 per unit, a record for the Bay
Area. Atlantic Realty Partners of Boca
Raton brokered the transaction.

Construction has begun on the $25 mil-
lion, 352-unit Lakeside Vista Apts. in
Brandon. Vista Realty Partners of
Buckhead, GA developed the property
over ten years. Zoning for multifamily
use was a major hurdle, tied to the simul-

taneous development of Broadway Cen-
tre, an 85-acre, mixed-use development
nearby. Traffic access to the Centre had to
be guaranteed. Atlanta-based Realty Con-
struction Corp. will build the apartment
community.

Space Coast
Georgia-based Flournoy Development

Co. has opened Grand Oaks at the Lake
Apts. in West Melbourne, a 300-unit
luxury community.

Southeast Florida
Archon Group/Goldman Sachs sold

the 804-unit, high-rise Harbour House
Apts. in Bal Harbour for $94.25 million, or
$117,226 per unit, to Charles E. Smith
Residential Realty of Alexandria, VA.
This transaction is the largest rental apart-
ment transaction in the state. Originally
completed in 1964, Harbour House was
completely renovated in 1999. Atlantic
Realty Partners of Boca Raton handled
the transaction.

Atlantic Realty Partners acted as the
exclusive agent for the recent sale of a
two-property apartment portfolio.

Cameron at Meadow Lakes Apts. (189
units, built in 1984) and Cameron View
Apts. (176 units, built in 1987) were sold
by Archstone Communities to Julian
LeCraw & Co. of Atlanta, GA, Inc. for a
total of $22.108 million, or $60,570 per
unit.

Needham, MA-based senior housing
developer CareMatrix sold its four Chan-
cellor Park assisted-living facilities in
South Florida to Schwartzberg Associ-
ates. Schwartzberg, headquartered in
White Plains, NY, operates the largest
number of nursing homes in New York
and Nevada. The company purchased
for $120 million ($22,099 per unit) the 138-
unit Chancellor Park of Boynton Beach,
the 140-unit Chancellor Park of Bonita
Bay in Bonita Springs, the 128-unit Chan-
cellor Park of Deer Creek in Deerfield
Beach, and the 137-unit Chancellor Park
of Jensen Beach. About half of the 543
units are occupied. One average, the one-
bedroom apartment rents for $3000 a
month, the two-bedroom unit rents for
$3500-4000, and the three-bedroom suite
costs $5000 a month.

Apartment Moves
from page 7

CALENDAR

May 17, 2001
FAA Board Meeting

BAAA Office, Tampa

June 14-16, 2001
NAA Education Conference

Las Vegas, NV

August 23-25, 2001
FAA Education Conference

Boca Raton Resort & Club, Boca Raton, Florida

November 8-11, 2001
The NAA Assembly of Delegates Meeting

Chicago, IL
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In the News

People
Robert W. Miller has been named se-

nior vice president at CB Richard Ellis in
Orlando. He has worked for the company
for 15 years and his team has sold $130
million in multifamily housing proper-
ties in Central Florida.

Cushman & Wakefield Buys The
Apartment Group

International commercial real estate
giant Cushman & Wakefield expanded
its presence in the apartment industry by
purchasing The Apartment Group, a 16-
person specialty brokerage with offices in
Orlando and Atlanta. According to an
article in the Orlando Business Journal,
C&W has heretofore concentrated on of-
fice, industrial, and retail properties, while
the Apartment Group wanted to expand
its presence in other areas of Florida. The
merger allows The Apartment Group to
remain a separate company with its own
Board of Directors. In addition, the Apart-
ment Group’s Orlando office will become
the headquarters for C&W’s multifamily
brokerage arm in Florida, while C&W
offices in Jacksonville, Tampa, Ft. Lau-
derdale, and Miami will provide satellite
offices for The Apartment Group.

Cole Whitaker, co-founder of The
Apartment Group, will head apartment
operations throughout Florida.

Viva Announces $17.3 Million
Strategic Investment Led By
Apartment REIT

Viva (www.viva.com), the rental hous-
ing industry’s first Internet leasing ex-
change, announced in November that
seven of the apartment industry’s largest
public companies— Archstone Commu-
nities, AvalonBay Communities, Camden
Property Trust, Equity Residential Prop-
erties Trust, Gables Residential, Post Prop-
erties, and United Dominion Realty—
have combined resources to act as the
lead investor in a $17.3 million equity
investment in Viva.  J.P. Morgan acted as
the consortium’s advisor in the transac-
tion.

Other investors in the round include
Banc of America Mortgage Capital Cor-
poration, a subsidiary of Bank of America
Corp.; Insignia Financial Group; and
Viva’s existing venture capital firms,
Allegis Capital, Rosewood Venture
Group, and Kline Hawkes & Co.

Viva employs a
unique “reverse
listing” business
model that enables
renters to put them-
selves on the mar-
ket and then receive
online rental offers
from properties.
The company facili-
tates a “digital dia-
logue” between renters and owners, en-
abling both parties to interact and negoti-
ate lease transactions online. Viva simpli-
fies the search process for renters and
provides owners with direct, one-to-one
access to “ready” renters accurately
matched to properties based on detailed
housing needs and preferences.

Scott Ingraham, chairman and CEO of
Viva, said, “This transaction represents a
major step for the apartment industry
because the nation’s largest aggregate
supplier of apartments has now estab-
lished a formal marketing channel with
the nation’s first online leasing exchange.”
The consortium transaction will enable
Viva to increase the number of registered
rental units from approximately 800,000
to more than 1.2 million.

Viva is currently serving 15 major met-
ropolitan markets in Arizona, Nevada,
Texas, Florida, and Georgia, with plans in
motion to expand nationally in 2001. “The
consortium represents more than 530,000
apartment units and in excess of 60% of
the apartment REIT industry’s total eq-
uity market capitalization,” said Douglas
Crocker II, Equity Residential’s President
and CEO. “By joining together, we’re able
to make significant investments in inno-
vative companies like Viva, companies
we believe will revolutionize the apart-
ment industry.”

R. Scot Sellers, chairman and CEO of
Archstone Communities, noted that ap-
proximately 15-20% of apartment cus-
tomers currently use the Internet as a
starting point for their apartment search—
a number that is expected to double by
2003. “We see significant upside potential
in investing in companies who are ahead
of the curve and defining this new elec-
tronic marketplace,” he said. “Although
Viva is very much a neutral marketplace
that is open to all owners and managers of
rental housing, we and the other apart-
ment companies will make a major con-
tribution to the Viva business model by
sharing our insight, industry acumen, and

A
data. This will allow our companies the
unprecedented opportunity to support
and enhance the development of an elec-
tronic alternative to traditional apartment
locator companies.”

Broadband Residential
Announces Strategic Relationship
With Leading Multi-Family
Property Owners

Also in November, BroadBand Resi-
dential, Inc. (BBR) announced it has
joined with eight leading multi-family
real estate property owners to provide
their residents high-speed data, broad-
cast video, and entertainment services.
This alliance represents the single largest
multi-dwelling unit (MDU) broadband
agreement to date. In addition, it is the
only multiple MDU owner-sponsored
initiative focused on delivering broad-
band services.

The relationship provides BBR with
preferred marketing and access rights,
including rooftop access rights, for ten
years to approximately 2,000 properties
containing more than 455,000 apartment
units located in 25 metropolitan areas.
This long-term, strategic relationship will
bring state-of-the-art access and content
to MDU communities in a cost-efficient
manner.

The property-owner group includes six
publicly-traded REITs: AMLI Residen-
tial Properties Trust, AvalonBay Com-
munities Inc., Camden Property Trust,
Charles E. Smith Residential Realty Inc.,
Equity Residential Properties Trust, and
Gables Residential. In addition, it includes
properties owned by Berkshire Realty
Holdings and Whitehall Street Real Es-
tate Funds, an affiliate of Goldman Sachs.
In exchange for the access agreements,
the contributing property-owner group
has received a significant equity stake in
BBR. An affiliate of Morgan Stanley Dean

continued on next page
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Witter, which provided advisory services
to the contributing property owners, is
also a member of the ownership group.

“Meaningful economies of scale, strong
support of the real estate owners, and
responsive customer service will enable
BBR to become the leading MDU onsite
services provider,” said Michael
Glosserman, chairman and chief execu-
tive officer, BroadBand Residential. “Our
management team is focused on provid-
ing state-of-the-art broadcast video, en-
tertainment services, and high-speed data
access solutions to multi-family housing
communities. This national platform will
enable BBR to efficiently grow and ex-
pand.”

Rentals.com
Announces
Partnership
With iPIXP

Rentals .com
(www.rentals.com),
the premier pro-
vider of residential
rental manage-
ment on the

Internet, announced today that they have
selected Internet Pictures Corporation
(“iPIX”) to provide 360(Degree) iPIX (R)
Virtual Tours of residential rental proper-
ties listed on Rentals.com.

Rentals.com will enable residential
property owners and managers to en-
hance their “virtual” apartment listings
with iPIX dynamic imaging. Through the
power of iPIX images, prospective resi-
dents can view 360-degree tours of the
interiors and exteriors of individual resi-
dential rental units.

“We are very excited to work with
Rentals.com to deliver a compelling online
experience,” said Bill Miles, SVP and GM
of iPIX Real Estate. “Prospective renters
will benefit from both the convenience

In the News
A

and time saved by looking at an interac-
tive view of the available apartment or
house directly on their computer screen.”
With Rentals.com, in a matter of minutes,
owners and managers with residential
properties of any size can set up their own
customized, interactive Web sites and
manage the entire rental process both
online and off. Rentals.com enables its
users to market vacancies, manage prop-
erties, track inventory, interact with pro-
spective and current residents, process
rent payments online and obtain news
and advice. Additionally, Rentals.com is
a full service resource for both prospec-
tive and current residents offering an in-
teractive site to conduct no-fee custom-
ized searches, submit maintenance re-
quests and pay rent directly online.

Legal Information Online from
Property Automation Software
Corp.

Richardson, TX-based Property Auto-
mation Software Corporation, a leading
developer of property management soft-
ware solutions, reached an agreement
with Nolo.com, the nation’s leading pro-
vider of self-help legal information. The
agreement will allow Property Automa-
tion Software to use Nolo.com’s content
on TenantLawCenter.com, an online re-
source for property managers and own-
ers, as well as real estate professionals.

TenantLawCenter.com will include li-
censed articles from Nolo.com written
specifically to inform real estate profes-
sionals, landlords and tenants about key
legal issues affecting their businesses.
Property Automation Software designed
TenantLawCenter.com to help property
managers stay informed about regula-
tions governing property and tenant man-
agement. The site includes pertinent legal
information from all 50 states as well as
the 10 provinces in Canada.

“Using Tenant Pro 5.0 involves more
than the mere mechanics of running a
business such as profits and losses,” said
Jacob Garza, president and CEO of Prop-
erty Automation Software. “We want to
help property managers in the day-to-
day operation of their businesses, and the
Internet is a great tool to accomplish this
objective. In the future, we want to add
other valuable resources to TenantLaw
Center.com.”
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Luxury Apartments Grow in
Urban Landscape

BY MICHAEL MURRAY, REAL ESTATE FINANCE TODAY

Demographers have predicted that the move of Baby
Boomers and their children,“Echo Boomers,” to cities
will accelerate and developers are planning for it as

they step up the construction of high-rise luxury apartments.
“We’re seeing a national trend towards a return to downtown

living and infill living in general,” said Matt Birenbaum, Vice
President of Development of Avalon Bay in Alexandria, VA.
Avalon Bay is one of the first REITs to get into the high-rise
urban multifamily housing business and has been in it for more
than five years. The increase
in urban residential develop-
ments is partially caused by
difficulties faced by boomers
in their commutes from the
suburbs to the city.

“Suburban commuting has
become so bad that it is mak-
ing people look again into
those close-in areas that al-
ways had great transporta-
tion infrastructure,” Biren-
baum said.

He cites demographics as
the other primary reason: the
move of empty-nester Baby
Boomers and their children to
the city.

“Both of these age groups
are looking for a lifestyle
where they can be in close
proximity not just to work but
also entertainment, shopping,
and cultural opportunities,
and the ability to walk to
places and not have to jump
in the car and deal with traf-
fic. There is a growing aware-
ness of the attractiveness of
the urban lifestyle. Those de-
mographic groups in particu-
lar are drawn to it.”

Luxury apartments are a growing part of Avalon Bay’s
portfolio, with urban infill communities making up half of the
company’s development pipeline.

“We just completed a high-rise in downtown San Francisco
which was the first new rental building built in San Francisco in

more than a decade,” Birenbaum said. The company is about to
start another high-rise project in the city’s Mission Bay area and
looks to begin a high-rise project in Seattle in early 2001.

John E. Kurtz, Senior Vice President of Charles E, Smith
Residential Realty in Arlington, VA, pointed out that luxury
apartments are part of a “significant national demographic
trend toward urban living.

“Our view is that it is a reaction of a certain segment of the
population led by young professionals, empty nesters, and

others generally without children
who are in cities and situations
where traffic has become a prob-
lem and who have an active
lifestyle,” Kurtz said.

Charles E. Smith Residential
Realty has been developing prop-
erties in Washington, DC that mix
business use with quality living
space. All of the apartments are
close to public transportation, res-
taurants, and entertainment.

“That is a clear and demon-
strable social trend,” Kurtz said.
“There is just a demand for conve-
nience living. We think it’s a very
solid and growing segment of the
population.”

The Park Connecticut in
Washington is an example of the
type of luxury apartments under
construction. The apartment com-
plex overlooks a park on one side
and a major road on the other. It
brings together the work environ-
ment with living arrangements. It
also has a 24-hour business and
conference center and a state-of-
the-art fitness center.

The Alban Towers, at the in-
tersection of Wisconsin and Mas-
sachusetts Avenues in Washing-

ton, also has a business and conference center within the apart-
ment community. It is a redevelopment with 226 units that sits
near a subway stop and retail shops, in a historic building
originally constructed in the late 1920s.

“Both of these age groups
Boomers and their
children]  are looking for a
lifestyle where they can be
in close proximity not just
to work but also
entertainment, shopping,
and cultural opportunities,
and the ability to walk to
places and not have to
jump in the car and deal
with traffic. There is a
growing awareness of the
attractiveness of the urban
lifestyle."
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DIGITAL MANAGEMENT SKILLS:
E-MAIL ESSENTIALS

BY NEIL FJELLESTAD AND CAROL LEVEY, RENTALS.COM

to your remarks, schedule a face-to-face meeting. Don’t let more
efficient methods get in the way of the most effective approach.
If several people need to be involved, use a conference call or
group e-mail.  And if your intuition tells you that you don’t want
a written record, then keep communications verbal.

E-mail is great for a quick Q&A or a request and response.
Format your e-mail in easy paragraphs and short sentences. Use
simple language and headings. Wait before you send. Check
spelling and grammar, edit and proofread. If you are concerned
about tone or clarity of purpose or action required, print out the
e-mail and read it over. Ask for a trusted second opinion before
you push “send.” Keep it as a draft for a while as you think it
over.

E-mail can keep everyone on the same page as you work
through a specific project by maintaining “project groups” in
your email address book. Everyone in that group gets the same
information for the duration of the project. They can respond to
the original sender or to the entire group.

Good e-mail habits
By scanning in documents, photos, charts, articles etc., to your

“desktop,” you can easily add these items to your e-mail as an
attachment. If you use attachments, you need to make sure that
the recipient is able to open and view them. Remember, you
want your attachment to be viewed, so don’t make anyone feel
inadequate. Help them through it, reminding them and your-
self that you are not necessarily tech proficient.

For particularly important e-mails, leave a voice message to
give another heads-up. Times vary for when people may view
their e-mail.  Often e-mail to an individual needs to travel
through a company’s computer network, which may prevent
timely delivery. Some individuals keep their e-mail “on” all the
time and will respond quickly upon receipt. Others check their
e-mail periodically, maybe daily or less often. If you need an
immediate response, a phone call or voice message may be more
effective.

As a recipient, establish a habit of replying to all personal e-
mails to let the sender know it has been received and what your
next step will be.

One important bit of e-mail etiquette. DON’T WRITE YOUR
EMAIL IN ALL CAPITAL LETTERS. Not only does it look ugly
and is hard to read, it’s considered shouting. It’s the equivalent
of a resident screaming out the window at 2 in the morning.

Bad writing—including e-mail—is expensive. Writing is a
craft that can be mastered: it informs, summarizes, and per-
suades. E-mail is a great opportunity to get better at writing.

This article was provided courtesy of Rentals.com (www.rentals.com),
an online residential rental management firm.  Neil Fjellestad and
Carol Levey, nationally recognized industry leaders, are cofounders of
I. T. Partners, a San Diego, CA-based firm that delivers revolutionary
training and marketing solutions designed specifically for the
multihousing industry.  They can be reached at 1-800-301-6446 or at
www.itpartnersonline.com.

In many parts of the country, e-mail has become as ubiqui-
tous as the telephone. And it’s not at all unusual in some
regions for friends and businesses to use electronic mail

more than the phone. It has become an essential part of the
digital technologies that make property management tasks
easier, while also providing a higher level of service to rental
housing residents.

Communication, coordination, and collaboration are man-
agement skills that are required daily in the industry. In addi-
tion, property management demands constant documentation.
So it’s not a choice of whether to use technology, but of how to
utilize what’s available.

The instantaneous nature of electronic written responses is
both an advantage and disadvantage. With practice, you can
use it in such a way to maximize one and minimize the other.

Getting ready
From the sender’s point of view, e-mail seems like talking. But

from the receiver’s point of view it’s reading. The message
should be thought out the same as traditional written corre-
spondence. Well-written e-mail even has the same characteris-
tics as traditional correspondence:

*The purpose is up front, clear, and concise.
*It doesn’t ramble.
*Determine if you want an action taken and state it clearly.
*If none, write “no action needed.”

Be very careful of tone and overall emotional temperature.
Ask yourself, “How would I feel if I received this message?”
When you communicate face to face, gestures, tone of voice,
body language, and inflections all convey meaning. The phrase,
“That’s a great idea,” can be perceived as either sarcastic or
congratulatory.

Electronic mail can create an unrealistic expectation in the
mind of the sender. Determine in advance what you want the
person receiving the e-mail to do, when and how. Use the
subject line to help the recipient to categorize your request and
respond accordingly. When in doubt, use e-mail to set up a
meeting in person or on the phone. For instance, you e-mail a
supplier describing a major repair problem at a property and
ask for a cost estimate to do the job. You label it “Urgent Repair
Bid Needed” to get instant attention.

However, your supplier might need to research an item or
visit the property before being able to respond—points that
would have come out in a phone conversation. If you have an
expectation of an immediate response, help it along with a
request such as, “Please reply upon receipt with an indication of
your interest, availability, and when I could expect your esti-
mate.”

Don’t be too hasty
If the situation is delicate and you need to see their reactions
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The companies listed below are current members of FAA's Product/Service Council.  The Council gives associate
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   he Resource Guide.  For annual dues of $100, council members receive all mailings (including IMPACT), and
   representation on the Board of Directors through the Associates Vice President.

FAA PRODUCT/SERVICE COUNCIL

ADVERTISING/PUBLICATIONS
ANDRE SHASHATY
Alexander and Edwards Publishing, Inc.
220 Sansome St. 11th Floor
San Francisco, CA 94104
415-546-7255
FAX: 415-249-1595
andre@housingfinance.com
www.housingfinance.com

GEORGE HANUS
Apartment Marketplace/Orlando Sentinel
633 N. Orange Ave.
Orlando, FL 32801
407-420-5242
FAX: 407-418-5919
ghanus@orlandosentinel.com

SHARON PATENAUDE
Apartments.com
175 W. Jackson 8th Fl
Chicago, IL 60604
312-601-6104
FAX: 312-601-6443
spatenaude@homescape.com
www.apartments.com

JUDY CORNYN
For Rent Magazine
8142 Woodland Center Blvd.
Tampa, FL 33614
800-835-4700
FAX: 813-882-3799
jcornyn@unitedad.com

SHARI LUSK
For Rent Magazine
3343 W. Commercial Blvd. #101
Ft. Lauderdale, FL 33309
954-730-9700
800-848-6567
FAX: 954-730-3387
slusk@unitedad.com
www.aptsforrent.com

JULIE MILLS
For Rent Magazine
4607 Park Breeze Court
Orlando, FL 32808
407-297-0832
800-882-5659
FAX: 407-297-0833
jmills@unitedad.com
www.aptsforrent.com

CINDY RICH
For Rent Magazine
8142 Woodland Center Blvd.
Tampa, FL 33614
813-822-3799
800-835-4700
FAX: 813-882-3799
crich@unitedad.com
www.aptsforrent.com

CHERI STEIGMEYER
For Rent Magazine
8142 Woodland Center Blvd.
Tampa, FL 33614
813-888-6297
800-835-4700
FAX: 813-882-3799
csteigmeyer@unitedad.com
www.aptsforrent.com

ERIN TRIAY
For Rent Magazine
11290-1 St. Johns Industrial Pkwy N.
Jacksonville, FL 32246
904-928-0243
FAX: 904-928-0251
etriay@unitedad.com
www.aptsforrent.com

CAROL INMAN
Greater Jacksonville Apt. Guide
P.O. Box 56256
Jacksonville, FL 32241-6256
904-733-2584
FAX: 904-737-1437
dkee@apart-guide.com
www.apartmentguide.com

DARLA KEE, ACCT. EXECUTIVE
Greater Jacksonville Apt. Guide
P.O. Box 56256
Jacksonville, FL 32259
904-733-2584
FAX: 904-737-1437

MELINDA COFFEY
HPC Publications
975 Eyester Boulevard Ste. 2-2
Rockledge, FL 32955
321-631-3811
FAX: 321-632-1073

JAN MILBRATH, CAM
HPC Publications
20 N. Orange Ave. #1200
Orlando, FL 32801
407-420-4671
FAX: 407-420-4676
milbraths2@aol.com
www.apartmentguide.com

JAMES MOON
HPC Publications
2875 N.E. 191st Street, Ste. PH#3
Aventura, FL 33180
305-933-2787
FAX: 305-933-8643

MELISSA PARRY
HPC Publications
3505 Frontage Rd. #100
Tampa, FL 33607
813-289-3404
FAX: 813-289-4979/813-289-1074

SHARON PROVO, REGIONAL DIRECTOR
HPC Publications
5355 Town Center Rd. #401
Boca Raton, FL   33486
561-347-6500
FAX: 561-416-9674
www.apartmentguide.com

LAURA RANDOLPH, ACCOUNT EXECUTIVE
HPC Publications
853 Vanderbilt Beach Rd. #320
Naples, FL 34108
941-596-1800
FAX: 941-596-1799

RICK SPENNATO
HPC Publications
5355 Town Center Road Ste. 401
Boca Raton, FL 33486
561-347-6500

STACEY BLACKWELL, SALES & MKTG.
MANAGER
RealPage, Inc.
4000 International Pkwy.
Carrollton, TX 75007
972-820-3000
FAX: 972-820-3383
www.realpage.com

CAROL S. MOULTON
Resources & Services Guide
821 6th St. South
Safety Harbor, FL 34695
727-726-9475
FAX: 727-726-5635

DANA EVEN
Southwest Apartment Guide
8142 Woodland Center Blvd.
Tampa, FL 33614
813-886-0095
888-847-7090
FAX: 813-882-3799
www.aptsforrent.com

APARTMENT PROMOTIONS
BERNARD KLEINSTUB
World Advertising of Florida
P.O. Box 161505
Altamonte Springs, FL 32716
407-295-7700
FAX: 407-292-6171

APPLIANCES
GINA LUCAS-KUEFFNER
ARD Distributors, Inc.
P.O. Box 320464
Cocoa Beach, FL 32931
800-282-3377 x35
FAX: 407-783-9698

BRIAN MAIR
ARD Distributors, Inc.
1600 N.W. 159th St.
Miami, FL 33169
800-654-7721 X230
FAX: 305-621-2901

PHILLIP PATTISHALL
ARD Distributors, Inc.
2899 Powers Ave.
Suite 4
Jacksonville, FL 32207
904-367-0303
800-920-1962
FAX: 904-367-0770
Pattishallard@aol.com
www.ardonline.com

WALTER PRZYBYLOWSKI
ARD Distributors, Inc.
9876 Currie Davis Dr.
Tampa, FL 33619
800-282-3377 x36
FAX: 813-620-1401

PHYLLIS LORENZO-HEGELE, ACCOUNT
MANAGER
Sears Contract & Builder Sales
14721 S.W. 160th St.
Miami, FL 33187
305-969-9843
FAX: 305-233-8065

TOM MC CONKEY
Sears Contract & Builder Sales
3825 Forsyth Rd.
Winter Park, FL 32792
800-359-2000
FAX: 407-804-9716

DONNA REITER, ACCOUNT MANAGER
Sears Contract & Builder Sales
2022 St. George Ave.
Winter Park, FL 32789
407-740-7491
800-359-2000
FAX: 407-740-6728
DonnaatSears@aol.com

BOB SAINSBURY
Sears Contract & Builder Sales
3825 Forsyth Rd.
Winter Park, FL 32792
800-359-2000
FAX: 407-804-9716

BOB WILLIS, ACCOUNT MANAGER
Sears Contract & Builder Sales
3825 Forsyth Rd.
Winter Park, FL 32792
X-1204
800-359-2000
FAX: 407-804-9716

AQUASCAPING
KEVIN YOUNGBERG, PRESIDENT
American Ecosystems, Inc.
P.O. Box 40517
St. Petersburg, FL 33743
727-525-6700
FAX: 727-525-6605
amereco@mindspring.com

ATTORNEYS
JOHN F HAYTER
John F. Hayter, Attorney at Law, P.A.
704 N.E. 1st St.
Gainesville, FL 32601
352-374-8566
FAX: 352-371-8299
johnhayter@johnhayter.com
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HARRY HEIST
Law Offices of Heist & Weisse, P.A.
37 N. Orange Ave. #500
Orlando, FL 32801
800-253-8428
FAX: 800-367-9038
heistlaw@aol.com

CALL ANSWERING/ TRACKING
J. KEITH SWINEY
Call Source
1021 Rosetree Lane
Tarpon Springs, FL 34689
800-225-7147
800-225-7147
FAX: 727-943-9889
kswiney@callsource.com
www.callsource.com

CARPET/ FLOORING
ROGER ROLLINS
Home Carpet Industries, Inc.
2730 Dug Gap Rd., SW
Dalton, GA 30722-3385
800-542-3226
FAX: 706-277-3385
sales@homecarpet.com
www.homecarpet.com

JOHN MACIEWICZ
House of Floors Inc.
1345 Bennett Dr.
Longwood, FL 32750
407-830-6999
FAX: 407-830-8657

JODY FUSINATTO
House of Floors of Jacksonville, Inc.
11210 Phillips Industrial Blvd. East
Jacksonville, FL 32256
904-262-6989
FAX: 904-262-9062

DONALD BRODSKY
House of Floors of Palm Beach, Inc.
1305 Poinsettia Drive
Delray Beach, FL 33444
561-276-3606
FAX: 561-276-4656

MIKE BRODSKY
House of Floors of Tampa, Inc.
7735 Anderson Rd.
Tampa, FL 33634
813-249-7600
FAX: 813-886-8845

COLLECTIONS/ SCREENING
JIM BALASCHAK
Applicant Screening and Processing
3592 Aloma Ave #11
Winter Park, FL 32792
407-702-0974
FAX: 407-702-0981
Jimb@asapscreening.com
www.asapscreening.com

DOUG CULLARD, PRESIDENT
Capstone Credit Services, Inc.
P.O. Box 1267
Lutz, FL 33548
813-949-0631
FAX: 813-948-3679
cap1@roadrunner.rr.com

JOHN GRAY, NATIONAL SALES DIR.
NCC Business Services
3733 University Blvd. W. # 300
Jacksonville, FL 32217
888-880-6020
john.gray@ncc-business.com
www.nccbusiness.com

COMPUTERIZED KEY CONTROL
CARLOS PENTON
Key Track, Inc.
3075 Breckinridge Blvd., #440
Duluth, GA 30096
770-564-0850
FAX: 770-564-5967
sales@keytrack.com
www.keytrack.com

CONSTRUCTION
RICHARD HAINES
The Richards Group
667 Harold Ave.
Winter Park, FL 32789
407-628-2558
FAX: 407-628-8965

DEVELOPMENT
JACK BRANDT
Hartford Group, Inc.
1500 McAndrews Rd. W., #102
Burnsville, MD 55337
952-892-8422
FAX: 952-892-1156
jbrandt@hartfordcompanies.com
www.hartfordcompanies.com

EMPLOYEE LEASING
ANDREA MAHONEY
Paychex Business Solutions
10105 Ninth Street North
St. Petersburg, FL 33716
727-579-7246X-2801
FAX: 727-579-1401
amahoney@paychex.com

FINANCIAL SERVICES
RICHARD DONNELAN, PROPERTY SUPERVISOR
Atlantic Realty Partners
2600 N. Military Trl. #160
Boca Raton, FL 33431
561-988-8800
FAX: 561-988-8810

FITNESS EQUIPMENT
MARIANN BRADLEY
Athletic Training Systems, Inc.
4443 Saxon Drive
New Smyrna Beach, FL 32169-4136
904-409-7793
FAX: 904-428-8918
mbfit@bellsouth.net
www.atsfitness.net/www.pulsemeters.com

JOHN NISHIMOTO
Star Trac Fitness
14410 Myford Rd.
Irvine, CA 92606
800-789-6806
FAX: 714-508-3303
jnishimoto@startrac.com

GATED ACCESS CONTROL
RON VARVEL
Allied Fence U.S.A. Corp
P.O. Box 561607
Orlando, FL 32856
407-896-6636
800-551-3377
FAX: 407-896-4203/800-422-4936
ea80mc@aol.com
www.alliedfence.org

CHERYL KEELEY
American Access Controls, Inc.
21249 Lakes Thomas Rd.
Land O’ Lakes, FL 34639
813-996-1601
FAX: 813-996-4095
AACI@gte.net

FRED SCANLAN
Galaxy Gate Systems
10214 Hickory Flat Hwy.
Woodstock, GA 30188
770-343-8586
FAX: 770-569-0717

GARY THOMAS
TEM Systems, Inc.
4880 N. Hiatus Rd.
Sunrise, FL 33351
800-777-8912
FAX: 954-572-4531
sales@temsystems.com
www.temsystems.com

GENERAL CONTRACTORS
SCOTT MC CURDY
Coastal Reconstruction, Inc.
1850 Lee Rd., #122
Winter Park, FL 32789
407-644-1800
FAX: 407-644-8404
smcc1800@aol.com

MIKE TOLSON
Hersh Companies, Inc.
1275 Bennett Dr., #200
Longwood, FL 32750
407-865-5771
FAX: 407-865-5472

JENNIFER LAVIDETTE
KMI Contracting, Inc.
1505 General Arts Rd.
Conyers, GA 30012
770-388-9007
FAX: 770-388-0256

JAMES M. BIFANO
Perfection Plus Contracting, Inc.
2642 Floral Ave, #2
Apopka, FL 32703
407-445-4848
FAX: 407-445-4838

SCOTT HAINES
R.L. Haines Construction, Inc.
7322 Old Cheney Hwy.
Orlando, FL 32807
407-384-1908
FAX: 407-384-1909
rlhaines@bellsouth.net

INSURANCE
WARREN L. FOLEY
Allstate Insurance
1811 Everhart Dr.
Orlando, FL 32806
407-903-1557
FAX: 407-898-5925

INTERIOR RESTORATION
DE ANDRE L. CARTER
Wall to Wall Services International, Inc.
9420 Lazy Ln., #A-12
Tampa, FL 33614
813-935-7743
FAX: 813-930-8211
walltowall.deandre@gte.net
walltowallservices.com

INTERNET PURCHASING SERVICE
LARRY KRATZ
Handy Source
6620 Cortez Rd. W.
Bradenton, FL 34209
941-795-4760
FAX: 941-795-1716
bmilhoan@handysource.com
www.handysource.com

INTERNET RENTAL SERVICES
ALI REGLI
CAIS
5404 NE 21 Terrace
Ft. Lauderdale, FL 33308
954-771-9117
a.regli@cais.com
www.cais.com

DEBORAH CROQUART
Partner Communications and Services
210 North Tucker Blvd. #300
St. Louis, MO 63101
314-621-4300
FAX: 314-241-7279
www.partnercs.com

BRIAN DOHERTY, DIRECTOR OF SALES,
EASTERN REGION
Rentals.com
6135 Barfield Rd. NE, #119
Atlanta, GA 30328
770-595-5819
800-874-4875
FAX: 401-696-6909
briand@rentals.com
www.rentals.com

TERRY FEINBERG, V.P., ASSOCIATION &
INDUSTRY SUPPORT
Rentals.com
3000 Bridge Parkway., #103
Redwood City, CA 94065
800-922-1990X-2660
FAX: 650-622-2601
terryf@rentals.com
www.rentals.com

RHONDA LEMIRE, REGIONAL ACCOUNT
MANAGER
Springstreet.com
4725 N. Scottsdale Rd. #300
Scottsdale, AZ 85251
480-941-2800X-160
FAX: 425-969-4385

LANDSCAPING
JONI LUCE
Nanak’s Landscaping
1174 Florida Central Pkwy.
Longwood, FL 32750
407-831-8101
FAX: 407-830-8883

LAUNDRY
FRANK D’ANNUNZIO
Aaxon Laundry Equipment
5300 NW 12th Ave.
Ft. Lauderdale, FL 33309
954-772-7100
FAX: 954-772-7819
frankd@aaxon.com
www.aaxon.com
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RALPH SALAS, ACCOUNT EXECUTIVE
Coin-O-Matic, Inc.
3950 N.W. 31st Ave.
Miami, FL 33142
305-635-4141
FAX: 305-635-1118
coinmiami@aol.com
Coin-o-matic.com

DAVE WALLACE, SALES MANAGER
Coin-O-Matic, Inc.
3950 NW 31st Ave.
Miami, FL 33142
305-635-4141
FAX: 305-635-1118
coinop313@aol.com
Coin-o-matic.com

KRYS BANKER, REGIONAL VICE PRESIDENT
Coinmach Corp.
4208 Daubert St.
Orlando, FL 32803
407-895-1700X-210*
800-432-1541
FAX: 407-895-3010

ROBIN BERMAN ROBINS
Coinmach Corp.
3466 N. Miami Ave.
Miami, FL 33127
800-456-9274 x106
FAX: 305-573-6613
robrobfl@aol.com
www.coinmach.com

KEN MARTIN, REGIONAL SALES MANAGER
Commercial Laundries of West Florida
5122 W. Knox St.
Tampa, FL 33634
813-886-1477
FAX: 813-889-8456

GERRY MC CALLUM
Web Service Co., Inc.
5553 Ravenswood Rd #111
Ft. Lauderdale, FL 33312
954-981-5119
FAX: 954-981-6477

MAINTENANCE SUPPLIES
RICK BROWN
Century Maintenance Supply
5124 Vivian Place
Tampa, FL 33619
813-248-3991
FAX: 813-247-3991
amyjoh@centurysupply.com

MARKETING
ROSE M. CLARK
GTE/LinkIn
201 N. Franklin St., MC FLTC0035
Tampa, FL 33602
813-276-1038
FAX: 813-209-9317
roseclark@sales.devsvcs@fltpa
www.GTE.COM/LINKIN

MORTGAGE BANKERS
RANDY. KILGORE, VICE PRESDIENT
Collateral Mtg., Ltd.
225 S. Westmonte Dr. #2080
Altamonte Springs, FL 32714
407-772-0750
FAX: 407-772-0749

EDWARD BUSANSKY
GMAC Commercial Mortgage
3820 Northdale Blvd. #200 B
Tampa, FL 33624
813-264-5754
FAX: 813-968-6698

DARRELL BUFFENBARGER, PROP. SPVR.
Key Commercial Mortgage
4300 W. Cypress St. #200
Tampa, FL 33607
813-354-0222
FAX: 813-354-1244

BRAD COX, REGIONAL MGR.
Key Commercial Mortgage
365 Northridge Rd. #230
Atlanta, GA 30350
770-481-0503
FAX: 770-354-1244

PAINTING/ EXTERIOR CLEANING
DAN BOYLE
Beckner Painting Southeast, Inc.
9420 Lazy Ln.
Tampa, FL 33614
813-933-9213
FAX: 813-933-9313

PAINTING/ EXTERIOR CLEANING
ANITA TUCKER
Besner Painting, Inc.
702 Savage Ct.
Longwood, FL 32750
407-831-8352
FAX: 407-831-1299

TIM HARTMAN
Color Wheel Paints & Coating’s
2814 Silver Star Rd.
Orlando, FL 32808
407-293-6810X-143
FAX: 407-578-7575

TOM TRIMBLE
East Coast Painters, Inc.
7914 NW 64th St.
Miami, FL 33166
305-592-3298
800-318-8291
FAX: 305-599-3083
east_coast_paint@msn.com

RICK LAREW
Sherwin Williams Co.
2849 NE 24th St.
Ft. Lauderdale, FL 33305
407-658-1540
FAX: 407-275-9976

PEST CONTROL
E. JAY WELLS, OWNER
APC Pest Mgmt.
P.O. Box 965094
Marietta, GA 30066
888-589-6343
FAX: 770-516-0010
apcpur@aol.com

DEBRA B. FOLKES
Archer Exterminators, Inc..
8609 Forest City Rd.
Orlando, FL 32810
407-521-7373
800-881-8861
FAX: 407-521-7454
www.goarchaer.com

POOL FURNITURE
BRENDA BABAUTA
Jake Brothers, Inc.
1633 S. Kirkman Rd.
Orlando, FL 32811
407-522-8740
FAX: 407-522-1938

PUBLIC ADJUSTERS
PASQUALE CUCCARO
Adjusters International
2803 West Busch Blvd.
Tampa, FL 33618
888-731-1234
FAX: 813-935-5480

RENTAL FURNITURE
GEORGE BERTRAND
Cort Furniture Rental
1920 Semoran Blvd.
Winter Park, FL 32792
FAX: 407-678-3614

PETE REGULES
General Furniture Leasing
4515 Metric Dr. #2
Winter Park, FL 32792
407-681-3045
FAX: 407-681-3462
pregules@cort.com

RESIDENT GIFTS
JENNIFER WILEMON
Can You Imagine?
1698 Sands Pl., #E
Marietta, GA 30062
770-933-8306
FAX: 770-933-0832
www.canyouimaginegifts.com

RESIDENT SCREENING
KATHY SCRIMGEOUR
Merchant’s Association of Florida, Inc.
134 S. Tampa St.
Tampa, FL 33602
813-273-7647
FAX: 813-273-7989
kathy.scrimgeour@merchants-fla.com
www.merchants-fla.com

ROOF/ EXTERIOR CLEANING
JOHN LEAVITT
Mallard Systems
265 Hunt Park Cove
Longwood, FL 32750
407-831-3825
FAX: 407-831-3116
johnl.@mallardsystems.com

TELECOMMUNICATIONS
REBECCA MILLS
OnePoint Communications
5000 McGinnis Ferry Rd.
Alpharetta, GA 30005
770-667-5905
FAX: 770-663-7898
nancy.wright@onepointcom.com
www.onepointcom.com

RONNI MENDELSOHN
Premiere Technologies
105 E Robinson Street, #550
Orlando, FL 32801
877-756-2295
FAX: 877-756-2295
ronnimendelsohn@premvoice.com

TV, INTERNET, TELEPHONE WIRING
SANDRA MORENO, BUSINESS DEVELOPMENT
MANAGER
iTV Internet Television
5533 S. Orange Ave.
Orlando, FL 32809
407-438-2600
FAX: 407-438-2332

ROBERT SERWATKA, GENERAL MANAGER
iTV Internet Television
5533 S. Orange Ave.
Orlando, FL 32809
407-438-2600
FAX: 407-438-2332

UTILITIES
ALAN SWISHER
Florida Power Corp.
925 Sunshine Ln. #1080
Altamonte Springs, FL 32714
407-646-8535
800-254-8535
FAX: 407-646-8304

WASTE MANAGEMENT
MICHAEL FERRIS
Valet Waste, Inc.
P.O. Box 5738
Tampa, FL 33605
813-248-1327 X-1975
FAX: 813-248-8857

WATER METERING
MICHAEL SLOUP
American Water & Energy Savers
4431 North Dixie Highway
Boca Raton, FL 33431
561-361-4014
FAX: 561-361-4201
sloupy@americanwater.com
www.americanwater.com

LEE HELT
Aquameter, Member of Viterra Energy
11266 W. Hillsborough #288
Tampa, FL 33635
888-742-2782
FAX: 813-818-9069
Leehelt@aquameter.com
www.aquameter.com

VICTORIA GASQUE
CBSI - Conservation Billing Svcs., Inc.
5452 W. Crenshaw #4
Tampa, FL 33634
800-884-4885
FAX: 813-889-7881

CAROLYN LITTLE
Minol-MTR, L.P.
15280 Addison Road
Suite 100
Dallas, TX 75251
972-386-6611
888-766-1253
FAX: 972-386-7711

VICTOR LUCAS
United Water Conservation
18263 NW 68th Ave.
Miami, FL 33015
305-825-9252
FAX: 305-825-2656
viclucas@mindspring.com
www.unitedwaterconsv.com


